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Abstract: Historically situated at the geographic crossroads of former Austro-Hungarian and Vene-
tian territories along the westernmost Ottoman border and having experienced two Yugoslav 
states in the 20th century, contemporary Croatia is shaped by diverse spatial identity influences. 
Drawing on the theoretical frameworks of border identities and regional institutionalisation, this 
paper explores the identity profiling of modern Croatia within the context of European regionali-
sation. The research employs a methodological triangulation of diverse discursive sources—includ-
ing an analysis of geography textbooks, official state documents, and tourism branding—con-
trasted with media reports and an extensive public survey conducted among a sample of 456 re-
spondents. Specifically, Croatia’s official discourse prioritises its affiliation with the Central Euro-
pean and Mediterranean spheres while strategically marginalising the Balkan context often using 
Southeast Europe as a more neutral geopolitical substitute. Conversely, the findings reveal a lay-
ered identity construct among the public, where Mediterranean, Central European, and Balkan 
geo-cultural spheres overlap. The results suggest that contemporary Croatia functions as a geo-
graphic transition zone where multiple regional frameworks interweave into a multidimensional 
sense of place, without the territory being fixed within a single regional entity. 
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Highlights: 

• A gap exists between official discourse and public perception of Croatia’s regional affiliation. 

• Croatia functions as a geographic transition zone with overlapping regional spheres. 

• The strategic significance of Mediterranean rebranding for Croatia. 

 

1. Introduction 

The territory of contemporary Croatia is shaped by its historical role as a frontier, a concept central to its place 
identity. Identity is not a static location but a relationship between people and places constructed through historical 
layers (Relph, 2008). In antiquity, this area marked the boundary between the Western and Eastern Roman Empires, a 
division that solidified into the cultural fault line between Catholicism and Orthodoxy. During the early modern period, 
Croatia functioned as a civilisational border separating the Habsburg and Venetian spheres from the Ottoman Empire. 
Such historical layers contribute to the institutionalisation of a region, where imperial borders often reinforce differ-
ences between ethnolinguistically related groups (Paasi, 2009).  

The collapse of large multi-ethnic empires and the formation of Yugoslavia temporarily removed these borders 
from the political map, yet cultural and political differences persisted, ultimately contributing to the state’s dissolution. 
This resilience of regional affiliations, despite changing institutional frameworks, has profoundly influenced Croatian 
national development. Consequently, the paper explores the identity profiling of contemporary Croatia within the con-
text of European regionalisation, examining its alignment with Central European, Mediterranean, or Balkan geo-cultural 
spheres.  
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Croatia’s regional affiliation remains complicated by the Cold War’s binary division of Europe. Seeking to affirm a 
pro-Western orientation, contemporary Croatia strategically distances itself from Eastern or Balkan labels, promoting a 
Central European and Mediterranean image through the educational system (Magaš, 2013). The state utilises place 
branding to shape its identity (Anholt, 2010; Kavaratzis et al., 2015), aligning with public diplomacy efforts to influence 
global perceptions (Melissen, 2005). Within this framework, Central Europe, the Mediterranean, and the Balkans func-
tion as symbolic geo-cultural clusters rather than fixed entities. Central Europe is conceptualised through Habsburg 
heritage and institutional order (Glamuzina & Fuerst-Bjeliš, 2015); the Mediterranean as a civilisational anchor of An-
cient and Venetian legacies (Matvejević, 2007); and the Balkans as a contested space of geopolitical “otherness” (Todo-
rova, 2006). 

The primary objective of this research is to analyse multi-layered regional perceptions of Croatia through a trian-
gulation of discursive sources and empirical data. Drawing on the border identities framework, the study addresses a 
key research question: How do official institutional narratives—specifically state policy and educational curricula—cor-
relate with or diverge from contemporary public perceptions? The hypothesis posits that contemporary Croatia lacks a 
singular regional self-perception, instead functioning as a geographic transition zone where multiple regional identities 
overlap without entirely belonging to a single entity. 

2. Literature Review 

Although it is necessary to highlight the key determinants of Central Europe, the Mediterranean, and the Balkans, 
it is not possible to resolve all ambiguities surrounding their spatial scope, as these regions are defined by both culture 
and geography. From a theoretical perspective, their formation can be examined through the lens of “imagined com-
munities” (Anderson, 1983). Although originally linked to nation-building, this concept has been extended to regions 
constructed through discursive practices and shared narratives. This process is complemented by the “invention of tra-
dition” (Hobsbawm & Ranger, 2012), whereby selected cultural symbols legitimise regional belonging.  

In this context, Croatia represents a “border identity” (Paasi, 2019), shaped through the process of “regional in-
stitutionalisation”. Regions are not natural entities but socially constructed through political, media, and educational 
discourses, particularly visible in “In-between Europe” (Kuus, 2014; Tunjić, 2004; Zarycki, 2014), where regional affilia-
tion is constantly renegotiated. Glamuzina and Fuerst-Bjeliš (2015) emphasise the absence of clear geographical defini-
tions of both Central Europe and the Balkans. The term Balkans originated largely within European—initially German—
geography as a substitute for the geopolitical vacuum following the Ottoman Empire’s withdrawal. Central Europe, by 
contrast, was historically defined by political and cultural influences but lost coherence after World War II and the bi-
polar division of Europe, which marginalised it in public discourse. 

The Mediterranean implies a framework beyond Europe. Matvejević (2007) argues it is not a unified ethnographic 
or religious space but one defined by a common mentality and a unique relationship with space. Writing from a per-
spective of Mediterranean humanism during the 1990s crises, Matvejević positioned the region as a cultural longue 
durée—a historically layered space transcending national borders. Unlike Central Europe’s recognisable cultural envi-
ronment, the Mediterranean is heterogeneous and climatically conditioned, yet unified by spatial logic. This reflects 
placemaking and the bordering of space (Scott & Sohn, 2018), where cultural and historical layers are utilised to con-
struct specific regional identities. 

The ambiguity of the Balkans’ “natural” border was acknowledged by Jovan Cvijić, who used an “anthropogeo-
graphical” approach to promote a unified South Slavic core, downplaying Croatian political and cultural traditions to 
justify a Serbian-led state. Cvijić argues that the Kupa-Rijeka border was inconvenient because “it cuts through a homo-
geneous ethnic group”, ignoring distinct Croatian and Serbian identities (1922, p. 8). This peninsular theory served as a 
geopolitical role, presenting Yugoslavia as a framework for integrating South Slavs into a unit centred on Serbia. This 
perspective marginalised the historical layers and cultural differences that scholars like Todorova (2006) identify as cru-
cial to understanding regional frictions.  

None of these regions have clearly defined borders, especially when reconciled with existing political boundaries. 
Since Croatia exists at their intersection, external perspectives are vital. Slovenian geographer Zupančič (2015) includes 
Croatia in the Balkan countries but excludes Slovenia, while Tunjić (2004) includes both. Such variations reflect the 
politics of image construction (Anholt, 2010), where regional labelling is not merely descriptive but carries symbolic 
significance. Furthermore, regional brand identities are increasingly viewed as a process of multi-level governance, 
where institutional actors negotiate spatial narratives to construct a unified regional image (Lu et al., 2020). This is 
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reflected in how historical and cultural symbols are strategically embedded in public spaces to reinforce specific regional 
identities, revealing political priorities of urban governance (de Jong & Lu, 2022). 

This process is inherently linked to placemaking, where territorial identity is constructed through a strategic se-
lection of discourses that can lead to rigid regional stereotypes (Banini & Ilovan, 2021). Through a social semiotics ap-
proach, it is possible to reveal how regional identities are branded even in contested spatial contexts by utilising sym-
bolic resources to negotiate perceived divisions (Sohn, 2022). This resonates with what Melegh (2006) describes as 
discursive hierarchies, which shape how states and ethnic groups are positioned in relation to dominant civilisational 
norms. Research on Southeast Europe (Săgeată & Crețan, 2025), shows how ethnic legacies and administrative struc-
tures shape regional organisation. In this context, identity claims are central to power negotiations, often characterised 
by fragile institutional balances (Stroschein, 2012). Empirical research on ethnic and religious identity groups further 
demonstrates how their spatial distribution intersects with administrative structures and political competition (Rotaru 
et al., 2023). 

Italian geopolitical expert Jean (2012) includes Croatia in the Balkans but emphasises that, due to historical links 
to Central Europe, it does not form a single geopolitical system with the rest of the region. Conversely, the American 
geographer Cohen (2003, p. 218) classifies all former Yugoslav states as the Balkans “historically and politically”, reflect-
ing a persistent Cold War binary. Notably, Cohen excludes Greece and Turkey from this Balkan label, categorising them 
as “part of Maritime Europe”, which highlights the political rather than geographic nature of his classification. From a 
Russian perspective, Dugin (2017, p. 91) places Croats within “Greater Eastern Europe” but specifically identifies Croatia 
and Bosnia as the “most Western and Atlanticist” zones of the Balkans (2004, p. 301). 

Todorova (2006) also insists on Croatia’s Balkan status, not by minimising cultural differences, but by negating 
their positive aspects—suggesting that all Balkan groups are equally bad in distinct ways. This contrasts with Todorova’s 
initial premise regarding on the unfounded degradation of the Balkan image. The 1991–1995 War of Independence 
further intensified this; as Baker (2010) explores, the conflict constructed the enemy as a Balkan Other in opposition to 
a Mediterranean and Central European Croatia. 

Croatian authors offer a necessary internal perspective. Tomić-Koludrović and Petrić (2007) observe a discrepancy 
between European politicians’ Balkan identification of Croatia and visitors’ perception of its Mediterranean and Central 
European cultural artefacts. This led to strategic nation‑ and destination‑branding efforts in the 21st century. Rivera 
(2008) notes that post‑war tourism marketing minimised references to the conflict, emphasising Mediterranean and 
European heritage to improve international reputation. Public diplomacy efforts, such as UNESCO inscriptions (e.g., 
klapa singing) and Rijeka’s 2020 European Capital of Culture status, reinforce this trajectory of bordering and placemak-
ing. According to King et al. (2025), such regional development is driven by a strategic alignment of tourism and culture 
to redefine territorial boundaries. Petrović, Bilić and Fila (2022) found that citizens primarily identify Croatia as Medi-
terranean, though Balkan affiliation correlates with political preferences—centre-right voters (HDZ) reject the label, 
while centre-left voters (SDP) are more inclined to accept it. 

Rihtman-Auguštin (1999, p. 113) emphasises the Adriatic coast as a “defence against the Balkans”, while Ćaleta 
(1999) identifies music as the most prominent Mediterranean element of national culture. Baker (2010) confirms that 
music acts as a site for negotiating identity, emphasising Europeanness over Balkanism. However, Ćaleta warns that 
promoting national symbols, like the tamburica, sometimes occurs at the expense of regional ones like the mandolin, 
reflecting internal tensions in national homogenisation. This internal friction illustrates a risk of “geomisguidance” (Mor-
gado, 2023), where an ambiguous spatial perception limits the state's ability to translate its diverse identity into a rec-
ognizable and stable international position. 

3. Materials and Methods 

To determine official national policy regarding Croatia’s regional affiliation, this study conducts a two-level content 
analysis. The first level examines nine geography textbooks to ensure a comprehensive vertical overview of the national 
curriculum. This selection includes primary school (Gambiroža et al., 2020; Orešić et al., 2020; Orešić et al., 2021), sec-
ondary school (Čokonaj & Feletar, 2014; Čokonaj & Vuk, 2014; Gal et al., 2021;), and university textbooks (Curić et al., 
2013; Glamuzina & Fuerst-Bjeliš, 2015; Magaš, 2013). The selection criteria for these titles were based on their status 
as the most widely used and officially representative materials across all educational levels. These were analysed, as 
their content covers the geography of Croatia in various contexts—from regional to applied, most often tourism geog-
raphy. The analysis utilised a deductive coding approach where approaches to regionalisation served as the primary 
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coding unit, specifically focusing on explicit mentions of Central Europe, the Mediterranean, and the Balkans (or South-
east Europe). The coding logic relied on cross-referencing these explicit labels with their descriptive and cartographic 
contexts to ensure analytical consistency. Findings were derived through a systematic review of textual definitions, 
regional classifications, and cartographic representations, ensuring that each textbook’s positioning was recorded based 
on its explicit instructional content. The textbooks, in use during the 2024/2025 school year, reflect official educational 
policies, as they are selected within a competitive publishing market while also requiring formal state approval. 

The second level analyses five indicative state acts to identify Croatia’s official regional positioning. The selection 
criteria were based on the documents’ legal hierarchy and strategic relevance, encompassing the Constitution as the 
foundational legal act alongside key development strategies enacted following Croatia’s 2013 EU accession. The analysis 
focused exclusively on explicit regional designations rather than the substantive context of the documents. The sample 
includes the Constitution of the Republic of Croatia (Official Gazette, 85/10), the National Security Strategy of the Re-
public of Croatia (Official Gazette, 73/17), the National Development Strategy of the Republic of Croatia until 2030 
(Official Gazette, 13/21), the Sustainable Tourism Development Strategy until 2030 (Official Gazette, 2/23) and the Na-
tional Plan for the Development of Culture and Media for the period from 2023 to 2027. The coding logic followed the 
same systematic approach as the first level, ensuring that regional positioning was identified through consistent termi-
nological verification across all strategic policies. These documents represent strategic policies enacted around or after 
Croatia’s 2013 EU accession. 

To examine tourism branding, content analysis was conducted on fifteen official promotional videos from the Cro-
atian National Tourist Board available on YouTube in April 2025. The selection criteria included all official national-level 
promotional videos active during the study period to ensure a comprehensive cross-section of the then-current brand-
ing strategy. While providing a vertical overview of promotional narratives, this analysis is limited to specific visual cam-
paigns; thus, the findings represent indicative trends in official branding rather than an exhaustive longitudinal study. 
Unlike the state acts, these videos were analysed using a dual-coding approach. Explicit content referred to literal re-
gional naming, while implicit content was identified through geo-cultural indicators: Central European affiliation was 
coded via continental urban architecture, Baroque heritage, and Central European lifestyle; Mediterranean affiliation 
was identified through maritime landscapes, Roman and Venetian heritage, and Mediterranean agriculture. The coding 
logic followed a systematic categorisation where these visual signifiers were recorded based on their presence and 
frequency, allowing for a structured interpretation of implicit branding narratives. This analysis correlates tourism re-
gions with traditional identity patterns to identify dominant branding narratives aimed at generating economic profit. 

Between January and April 2025, a total of 23 reports from three daily newspapers—Jutarnji list (Zagreb), Slobodna 
Dalmacija (Split), and Glas Slavonije (Osijek)—were reviewed to achieve an even representation of various perspectives 
based on different regional headquarters. The selection criteria for these specific outlets focused on their status as 
leading regional dailies, ensuring that the analysis captures diverse geographical discourses within the national media 
space. Given the specific timeframe and sample size, these findings should be interpreted as indicative trends in con-
temporary regional positioning rather than an exhaustive longitudinal study. Following the dual-coding approach, the 
analysis identified direct regional labelling (explicit content) and contextual indicators (implicit content). The coding 
logic consistently applied the thematic matrix across all reports, where contextual indicators were cross-referenced with 
the primary narrative to ensure an objective classification of regional affiliations. Thematic classification was based on 
the report’s primary context: political (institutional policies), economic (trade and tourism), cultural (heritage and life-
style), and natural-geographic (climatic and landscape characteristics). Articles applying regional positioning across mul-
tiple contexts were coded under all relevant categories to capture discursive complexity. Beyond the frequency of clas-
sifications, the study examined the correlation between specific regional labels and their applied contexts to determine 
which thematic aspects drive particular regional positionings. 

Finally, a survey questionnaire was conducted via Google Forms in January and February 2025 to determine the 
inclination of Croatian citizens towards various European regional identities. Utilising a snowball non-probability con-
venience sampling strategy via social media and digital networks, responses were collected from 456 participants. To 
interpret identification patterns, it is necessary to outline how each region of origin is culturally coded: Central Croatia 
and Slavonia are situated within the Central European circle (Habsburg legacy), while Dalmatia, Istria, and Primorje are 
defined by Mediterranean ties and Venetian influence. In contrast, Lika and Gorski Kotar are coded through their his-
torical role as the Military Frontier towards the Ottoman Empire; this border position and harsh mountain climate es-
tablished them as a key contact point with the Balkan sphere, shaping a distinct frontier identity. Zagreb is treated as a 
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separate category—a demographic melting pot where Central European, Mediterranean, and Balkan codes are prag-
matically blended. These cultural codes are not rigid; for instance, a notable contrast between Mediterranean and Bal-
kan influences exists along the coast-hinterland axis in Dalmatia, a dynamic further elaborated in the discussion.  

Prior to participating, respondents were informed of the study’s scientific purpose, the voluntary nature of partic-
ipation, and the anonymity and confidentiality of the data. Informed consent was obtained electronically through the 
voluntary submission of the questionnaire. The multi-dimensional instrument comprised 17 questions divided into two 
thematic blocks; the first (Questions 1–8) established the sociodemographic profile, while the second (Questions 9–17) 
utilised a matrix-based logic to explore Croatia’s regional affiliation through nine distinct dimensions: self-identification, 
emotional pride, perceived cultural similarity, ethno-linguistic ties, shared history, personal mobility, consumption of 
popular culture, perceived cultural hierarchy, and external European perception. The selection of these dimensions was 
based on the premise that regional identity is a complex construct comprising both symbolic elements (e.g., historical 
ties) and functional elements (e.g., personal mobility, popular culture consumption). This design captured bottom-up 
experiential factors, testing the hypothesis that practical interaction with a specific geo-cultural sphere correlates with 
a stronger affiliation. The core logic was to move beyond simple categorical choice and measure the intensity of affilia-
tion across multiple geo-cultural spheres. To achieve this, a matrix-based approach used a 5-point Likert scale (1 – Not 
at all to 5 – Very much) for respondents to evaluate their connection to Central Europe, the Mediterranean, and the 
Balkans independently. This ensured the questionnaire did not insist on exclusive selection but rather allowed for the 
expression of overlapping or multiple regional identities, essential for capturing the complexity of Croatia’s position. 

The sample consisted of 456 respondents (Table 1), predominantly female (73.5%) and aged 31–60 (86.4%), while 
only 4.6% were aged 18–30. The sample was ethnically homogeneous (94.3% Croats) and highly educated, with 91.6% 
holding undergraduate or graduate degrees and 6.6% secondary education. Economically, the sample reflects a middle-
income bracket: 39.9% earn 1,500–2,000 EUR and 34.4% earn 1,000–1,500 EUR monthly. Religious affiliation was pri-
marily Catholic (86%), with 5.5% atheists. Regional representation included Dalmatia (30%), Central Croatia excluding 
Zagreb (25.9%), Slavonia and Baranja (21.5%), followed by Zagreb (11.5%), Istria and Primorje, and Gorski Kotar and 
Lika. The author acknowledges the underrepresentation of Zagreb as a limitation of the convenience sample; thus, find-
ings represent indicative regional perspectives rather than a nationally representative sample. Furthermore, the study 
contains a conceptual limitation by focusing exclusively on the internal perspective of identity. By prioritising this bot-
tom-up approach, the research captures how identity is constructed and perceived from within the national context, 
rather than attempting to account for external views of Croatia. The relationship between sociodemographic variables 
and core research themes was examined using chi-square tests, while correlation tests identified significant patterns 
among responses. Other statistical methods were not utilised, as they were deemed unsuitable given the specific char-
acteristics and distribution of the sample. Finally, to mitigate the inherent limitations of the convenience sampling strat-
egy, the study emphasises methodological triangulation. By contextualising the survey findings alongside the results 
from state acts, textbooks, and media analysis, the research ensures that the final conclusions are grounded in a multi-
faceted dataset, allowing for a valid interpretation of regional identity patterns despite the inherent sampling con-
straints. 

4. Results 

4.1. Geography textbooks 

All three analysed primary school geography textbooks define Croatia as a Central European and Mediterranean 
country. Although none identify it as a Balkan country, Orešić et al. (2020, pp. 40-41) emphasise a connection to this 
region by stating Croatia is located on the border of Southeast Europe. The terminology is indicative, signalling an avoid-
ance of the Balkan name. In the high school textbooks, the approach is more diverse. Gal et al. (2021) omit any specific 
regional affiliation in the European context. Conversely, textbooks published by Meridijani (first author in both cases is 
Čokonaj) reaffirm the Central European and Mediterranean definition. Specifically, the textbook for gymnasiums and 
vocational schools includes the Danube region (Čokonaj & Feletar, 2014, p. 11), while the tourism school version limits 
itself to these two primary European regions (Čokonaj & Vuk, 2014, p. 9). Notably, the university textbook on the geog-
raphy of tourism (Curić et al., 2013) discusses Croatia within world tourism without explicitly defining its regional affili-
ation. In contrast, Glamuzina and Fuerst-Bjeliš (2015, p. 21) in Historical Geography of Croatia state that “geographically, 
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Croatia belongs to the peripheral part of Southeast Europe, at the junction of the Mediterranean with Central Europe”. 
Within contemporary geopolitical developments and Euro-integration processes, these authors classify Croatia as part 
of Southeast Europe. Finally, Magaš’s university textbook Geography of Croatia (2013, p. 18) clearly defines Croatia as 
Central European and Mediterranean. 

Table 1. Research sample structure 

  f % 

Sex Male 121 26.5 

Female 335 73.5 

Age 18-30 21 4.6 

31-45 176 38.6 

46-60 218 47.8 

61+ 41 9 

Ethnicity Croat 430 94.3 

Other 26 5.7 

Education High school 30 6.6 

Undergraduate or graduate study 418 91.6 

PhD 8 1.8 

Personal income level No personal income 5 1.1 

Up to 1000 EUR 8 1.8 

1000-1500 EUR 157 34.4 

1500-2000 EUR 182 39.9 

2000+ 104 22.8 

Religion Catholic 392 86 

Other 54 8.5 

Atheist 25 5.5 

Region of residence Central Croatia (excluding Zagreb) 118 25.9 

Zagreb 53 11.5 

Slavonia and Baranja 98 21.5 

Dalmatia 137 30 

Istria and Primorje 42 9.2 

Gorski Kotar and Lika 8 1.8 

4.2. Official state acts 

The Constitution of the Republic of Croatia (Official Gazette, 85/10) does not explicitly state Croatia’s regional af-
filiation in the European context, yet the Balkans are the only region mentioned. Article 135, paragraph 2 “prohibits the 
initiation of the procedure of association of the Republic of Croatia in alliances with other states in which the association 
would lead, or could lead, to the restoration of the Yugoslav state unity, or a Balkan state union in any form”. In its 
introduction, the National Security Strategy of the Republic of Croatia (Official Gazette, 73/17) defines Croatia as a 
“sovereign Central European, Danube, Adriatic and Mediterranean state”, while in the chapter relating to national iden-
tity, it is defined as a “European, and especially Mediterranean and Central European state”. Indicatively, the Strategy 
does not indicate a Balkan affiliation. Moreover, the Balkans are not explicitly mentioned, while the term Southeast 
Europe is used, but not as a term that encompasses Croatia in any sense. This region is categorised into a separate sub-
chapter called “Southeastern Neighbourhood” within the “Security Environment” chapter, which implies that this region 
represents a security challenge for Croatia. 

The National Development Strategy of the Republic of Croatia until 2030 (Official Gazette, 13/21) defines Croatia 
as a country “at the crossroads of Central Europe and the Mediterranean” that must strengthen partnerships with 
“other Central European and Mediterranean countries”. Paradoxically, this act announces that “Zagreb will be promoted 
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as the financial centre of Southeast Europe”, and that “Franjo Tuđman Airport in Zagreb will be positioned as the strong-
est regional air hub in Southeast Europe”. Although the Sustainable Tourism Development Strategy until 2030 (Official 
Gazette, 2/23) distinguishes three climatic zones—Mediterranean, mountainous and continental—Croatia is still pri-
marily defined as a Mediterranean country. The Mediterranean is the only European region explicitly mentioned, and 
Croatia is regularly compared to “other Mediterranean countries”, implying Croatia is one of them. Finally, the National 
Plan for the Development of Culture and Media for the period from 2023 to 2027 also defines Croatia as a Central 
European and Mediterranean country, stating that "cooperation programmes within regional initiatives and associa-
tions will be intensified, emphasising the specificity of Croatia as a Central European and Mediterranean country." 

Analysis of these five official acts shows that three define Croatia as both Central European and Mediterranean, 
prioritising Central Europe. Only the Sustainable Tourism Development Strategy until 2030 implicitly defines Croatia as 
primarily Mediterranean. In none of the acts is Croatia defined as a Balkan or Southeast European country. However, 
the treatment of the Balkans or Southeast Europe, and even the use of one of these two terms, is very ambivalent in 
the three acts that refer to this region. Namely, contrary to the provided geographical definition of Croatia as a Central 
European and Mediterranean country, the National Development Strategy highlights Zagreb as a potential regional fi-
nancial and transport centre of Southeast Europe. On the other hand, the Constitution and the National Security Strat-
egy do not see Croatia as part of this region, noting that the Constitution explicitly prohibits any political association 
with the Balkan countries. 

4.3. Tourism promotion 

An analysis of fifteen short promotional videos of the Croatian National Tourist Board on YouTube in April 2025 
reveals that content related to the Adriatic coast is overwhelmingly predominant. In five videos, only Adriatic Croatia is 
shown, while in seven, this Mediterranean area occupies the largest portion of the duration. Only three videos represent 
coastal Croatia evenly with other regions, and not a single video omits this most recognisable part of the country. No-
tably, this analysis specifically includes national-level materials, where a more centralised branding approach is expected 
compared to local or county boards’ materials.  

Thematically, eleven videos present natural and cultural heritage equally. Of particular interest is the video Croatia 
– the New Tourism Star of the European Union, which utilises EU membership to position Croatia within a common 
European cultural and political space. Among other videos, one focuses on nature, one on cultural heritage, and two on 
gastronomy, especially Mediterranean. Regarding national branding, the musical background is also indicative: domes-
tic music, mostly with typical Mediterranean rhythms, is presented in twelve videos. Foreign music appears in only two, 
while one video utilises classical music and the global popularity of the 2Cellos duo for tourism promotion. 

4.4. Media reports 

Three daily newspapers headquartered in different regional centres—the Zagreb-based Jutarnji list, Split-based 
Slobodna Dalmacija and Osijek-based Glas Slavonije—do not prioritise Croatia’s regional affiliation in the European con-
text as a primary focus. Therefore, this affiliation is incidental, depending on the context of the media reports. Accord-
ingly, the number of articles is relatively limited considering the observation period of four months. However, the Za-
greb-based Jutarnji list leads in emphasising regional determinants, accounting for 16 articles (70%) of the sample, while 
Slobodna Dalmacija makes up 8.6% and Glas Slavonije 17.4%. Overall, half of the analysed articles classify Croatia as a 
Mediterranean country. Slightly less than a third see it as part of Southeast Europe (with the term Balkans used less 
frequently), while only 17.4% place it in a Central European context.  

Individually, Jutarnji list primarily views Croatia as Mediterranean (62.5%), followed by Southeast Europe (25%) and 
Central Europe (12.5%). Slobodna Dalmacija completely avoids the Balkan context, with no articles placing Croatia in 
Southeast Europe. Instead, its reports are evenly split between Mediterranean (50%) and Central European (50%) affil-
iations. Conversely, Glas Slavonije is most inclined towards the Balkan region, associating Croatia with it in 60% of its 
reports, while Central Europe and the Mediterranean each account for 20%. 

Thematic analysis shows that two-thirds of political articles link Croatia to Southeast Europe or the Balkans, while 
the remainder are split between Mediterranean and Central European contexts (16.7% each). In contrast, 60% of eco-
nomic articles (primarily tourism-related) see Croatia as Mediterranean, 30% as Central European, and only 10% as part 
of Southeast Europe. Similarly, two-thirds of cultural articles place Croatia in Southeast Europe, with one-third seeing it 
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as Mediterranean and none linking it to Central Europe. Finally, a consensus exists regarding climate: all articles con-
cerning climate change and meteorological conditions classify Croatia among Mediterranean countries. 

4.5. Survey 

Participants perceive Croatia as moderately part of Central Europe and the Balkans, while affiliation with the Med-
iterranean is viewed as somewhat stronger (Table 2). A chi-square test revealed that the only statistically significant 
difference concerned the Mediterranean affiliation. The tests regarding gender, religious affiliation, and region of resi-
dence (Figure 1, Table 3) were conducted as the sample was sufficiently heterogeneous in these cases. This statistical 
significance (p = 0.001) highlights Mediterranean affiliation as a key differentiating factor in regional identification. Age 
differences, examined via correlation test, showed that younger respondents express a stronger sense of belonging to 
the Balkans (slight negative correlation: r = –0.211; p = 0.001), whereas older respondents more frequently emphasise 
Central Europe (slight positive correlation: r = 0.12; p = 0.005). These correlations suggest a gradual generational shift 
in the regional perception. 

Respondents from Dalmatia predominantly exhibit a strong sense of affiliation with the Mediterranean (109 out of 
137), whereas residents of other regions express such affiliation at approximately half that rate (χ² = 81.431; df = 16; p 
= 0.001). This confirms a strong geographical correlation, with Mediterranean identity being most prevalent in coastal 
regions, followed by Istria and Primorje. However, a surprisingly high finding—defined as a significant deviation from 
expected geographical proximity—is observed in Zagreb, where Mediterranean identification is notably higher than in 
other continental regions. Conversely, this identity is least felt in Lika and Gorski Kotar, and Slavonia and Baranja. Nota-
bly, no traditional Croatian region recorded a majority perception (>50%) of belonging to Central Europe or the Balkans. 
Central European affiliation is highest in Zagreb and Central Croatia, and the lowest in Lika and Gorski Kotar, and Istria 
and Primorje. Regarding the Balkans, while the identification is highest in Central Croatia and Slavonia and Baranja, a 
surprisingly high rate was found in Istria and Primorje. This diverges from common assumptions aligning that region 
primarily with Mediterranean or even Central European spheres. Finally, as a geographical transitional area, the least 
Balkan identification was found in Zagreb and Lika and Gorski Kotar, with the latter also exhibiting the least pronounced 
regional identity overall. 

Table 2. Perceptions of Croatia’s affiliation with selected European regions 

 Not at all A little Moderately Much Very much M SD 

Central Europe 6.1 19.3 41.7 24.5 8.3 3.1 1.005 

Mediterranean 3.1 8.8 33.1 36.1 18.9 3.59 0.99 

Balkans 12.1 21.9 23.4 28.1 14.5 3.11 1.246 

Table 3. Perceptions1 of Croatia’s affiliation with selected European regions based on regional differences within Croatia 

 
Central Europe Mediterranean Balkans 

Central Croatia (excluding Zagreb) 34.7 40.7 46.6 

Zagreb 43.4 52.8 32.1 

Slavonia and Baranja 33.7 37.8 45.9 

Dalmatia 30.7 79.6 40.1 

Istria and Primorje 23.8 66.7 45.2 

Lika and Gorski Kotar 12.5 12.5 37.5 

1 Note: Percentages were calculated based only on responses that indicated a significant sense of belonging to the selected regions (“much” and “very much”). 
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Figure 1. Croatia’s affiliation to European regions based on the region of residence 

Regarding shared history, respondents perceive a moderately common background with Central Europe and the 
Mediterranean, but a much greater extent with the Balkans (Table 4). This reveals a discrepancy: while reserved about 
belonging to the Balkans, respondents clearly acknowledge historical ties as a factual reality (M=3.92). A chi-square test 
showed a statistically significant difference regarding the shared history of Croatia and the Mediterranean (χ² = 34.819; 
df = 16; p = 0.004), confirming that the Mediterranean historical narrative is significantly more pronounced on the coast 
(Dalmatia) than in continental regions. Two-thirds of Dalmatian respondents believe Croatia and the Mediterranean 
share a common history, a view expressed less frequently elsewhere. A slight positive correlation was found between 
age and perceptions of a shared history between Croatia and Central Europe (r = 0.113; p = 0.005), indicating that older 
respondents were somewhat more likely to believe in a common historical background. Similarly, a slight negative cor-
relation was found between age and perceptions of Croatia’s shared history with the Balkans (r = –0.111; p = 0.005), 
suggesting that younger respondents more often emphasise the idea of a shared history with this region. 
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Table 4. Shared history of Croatia and selected regions 

 Not at all A little Moderately Much Very much M SD 

Central Europe 3.9 12.5 37.7 35.1 10.7 3.36 0.967 

Mediterranean 1.1 11.4 36.8 39.3 11.4 3.48 0.879 

Balkans 1.8 5 20.8 43.9 28.5 3.92 0.921 

 
The results indicate a moderate frequency of respondents’ travel to the specified regions (Table 5). The only sta-

tistically significant difference concerned age and travel frequency within the Balkans. Younger respondents reported 
travelling to this region more frequently than older individuals (slight negative correlation: r = –0.133; p = 0.001). 

Table 5. Frequency of travel to selected regions 

 Not at all A little Moderately Much Very much M SD 

Central Europe 8.6 21.3 38.8 23.9 7.6 3 1.046 

Mediterranean 7 13.6 40.6 25.9 12.9 3.24 1.066 

Balkans 22.8 27.9 28.9 14.7 5.7 2.53 1.159 

 
Respondents report a moderate level of cultural product consumption from the selected regions (Table 6). The chi-

square test revealed several statistically significant differences: men tend to consume Balkan cultural content somewhat 
more frequently (χ² = 12.478; df = 4; p = 0.014), whereas women consume Central European content significantly more 
frequently (χ² = 14.569; df = 4; p = 0.006). These findings indicate that cultural consumption patterns are partially influ-
enced by gender. Furthermore, respondents from Dalmatia, Slavonia, Istria, and Primorje consume Mediterranean cul-
tural products more frequently (χ² = 33.878; df = 16; p = 0.006). Correlation analysis revealed that younger individuals 
consume Balkan cultural content somewhat more frequently than older individuals (slight negative correlation: r = –
0.123; p = 0.001). 

Table 6. Consumption of cultural content from the selected regions 

 Not at all A little Moderately Much Very much M SD 

Central Europe 3.3 14.9 42.3 29.4 10.1 3.28 0.949 

Mediterranean 3.3 14.7 41.2 28.5 12.3 3.32 0.978 

Balkans 17.3 28.9 33.1 14.3 6.4 2.63 1.117 

 
Interestingly, respondents perceive Central Europe and the Mediterranean as culturally superior to Croatia to a 

moderate extent (Table 7). In contrast, more than half of respondents do not consider Balkan culture superior at all. 
Chi-square and correlation analyses revealed no statistically significant differences regarding sociodemographic charac-
teristics. The absence of significant differences here points to a broad consensus among respondents regarding the 
perceived cultural position of the Balkans in relation to Croatia. 

Table 7. Perceived cultural superiority of selected regions in relation to Croatia 

 Not at all A little Moderately Much Very much M SD 

Central Europe 9.6 10.3 28.9 36.1 15.1 3.37 1.15 
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Mediterranean 13.6 15.6 43.4 22.4 5 2.9 1.057 

Balkans 58.7 18.4 19.1 2 1.8 1.7 0.961 

5. Discussion 

5.1. Geography textbooks 

Primary and secondary school textbooks undergo a ministry approval process and peer review; thus, it can be 
argued that their content represents the desired educational narrative. Consequently, the framing of Croatia as a Cen-
tral European and Mediterranean country suggests an alignment with official state policy, rather than merely authorial 
interpretation. Moving away from Southeast Europe or the Balkans, reflecting the terminological choices in the exam-
ined materials, indicates a need to distance the country from a “problematic” regional identity rather than a denial of 
the past. This institutional shift aligns with Glamuzina and Fuerst-Bjeliš (2015), who note that Central Europe was stra-
tegically revived post-Cold War as a symbolic refuge from the perceived Balkan vacuum. 

Regarding university textbooks, verification is much more liberal due to university autonomy. However, the foun-
dational textbook by Magaš (2013) defines Croatia as Central European and Mediterranean, indicating that future ge-
ography teachers are socialised within these conclusions. Experts educated in this context eventually participate in bod-
ies verifying textbooks for lower levels. While Magaš provides a standard framework, Glamuzina and Fuerst-Bjeliš (2015) 
highlight the complexity of historical processes, underscoring that regional boundaries are not fixed geographical facts 
but political constructions. Official educational narratives seek to stabilise these boundaries by prioritising specific civi-
lisational legacies over others. 

5.2. Official state acts 

The constitutional prohibition of joining any Balkan political associations highlights Croatia’s political distancing 
from any Balkan identity. This stance gains additional weight when considering the pejorative connotations of the term 
Balkans in contrast to the more neutral Southeast Europe. As Todorova (2006) argues, the Balkan label has been histor-
ically burdened with negative characteristics, leading nations in the region to prioritise Central European affiliation. 
Moreover, the National Security Strategy appears to reinforce this by framing the region as a “Southeastern Neighbour-
hood”, implying it represents a security challenge. With the exception of the Sustainable Tourism Development Strategy, 
which focuses on the Mediterranean, the analysed acts consistently define Croatia as Central European and Mediterra-
nean.  

However, certain inconsistencies regarding Croatia’s political and economic role suggest that, despite its declara-
tive commitments, the state is aware of its functional attachment to the Balkan/Southeast European sphere, where, 
with its population and economic size and recent historical ties, it can impose itself much more easily than in the regions 
to which it claims to belong. This dynamic illustrates Croatia’s position within Europe-in-between (Kuus, 2014; Tunjić, 
2004; Zarycki, 2014), a space where nations constantly negotiate their status by balancing 'core' European aspirations 
against regional functional ties. For example, it is self-evident that Zagreb Airport, as a transport hub, can compete much 
more easily with Belgrade than with Frankfurt or Rome.  

Consequently, Croatia’s state-political orientation is not merely an expression of long-standing historical relations 
that predate the Yugoslav era, but also a strategic aversion towards the Balkan legacy. This institutional bordering pro-
cess supports Glamuzina and Fuerst-Bjeliš’s (2015) observation that regional labels are often utilised as tools for political 
distancing from a problematic past, where the Mediterranean and Central Europe serve as symbolic safe havens from 
regional instability. In this sense, place branding acts as a discursive construction (Kavaratzis et al., 2015) that facilitates 
the formal institutional bordering process (Paasi, 2019), where the state actively redefines the nation’s symbolic geog-
raphy to align with preferred civilisational norms. 

4.3. Tourism promotion 

Considering the fact that the majority of foreign visitors visit the Adriatic part of Croatia, the higher representation 
of the Mediterranean in promotional materials is expected. However, other regions are represented beyond their actual 
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share in tourism results. This suggests that the Croatian Tourist Board (CNTB) is attempting to present the “other” Cro-
atia to encourage more balanced regional development. Nonetheless, the importance of the Mediterranean remains 
unquestionable, especially since all eight of Croatia’s UNESCO-protected cultural heritage sites are located in coastal 
Croatia (UNESCO, 2025). This emphasis indicates that the Mediterranean identity is utilised as the central tool for inter-
national branding, framing the sea as a “cradle of national culture” (Rihtman-Auguštin, 1999). 

The inclusion of EU membership in promotional videos serves to position Croatia as a space of security and stability 
within the European context. Carefully selected cultural, musical, and gastronomic content, such as the Mediterranean 
rhythms found in twelve of the videos, further strengthens this branding. While the CNTB utilises Mediterranean aes-
thetics for marketing, for the local population, this identity appears to act as a civilisational anchor. Beyond the “sun 
and sea” commodity, the Mediterranean identity reflects what Matvejević (2007) describes as a unique spatial logic and 
shared mentality.  

In this context, the Mediterranean can be interpreted as a symbolic counterweight to the volatile political narra-
tives of the Balkans, offering a permanent cultural framework that persists regardless of changing political borders or 
state strategies. Moreover, the fact that most content relates to the coast confirms that the official promotional narra-
tive views Croatia primarily as a Mediterranean country. 

4.4. Media reports 

The relative limited media interest in Croatia’s regional affiliation may stem from the nature of the daily news, 
which prioritises current events over geographical or academic precision. However, it is surprising that Zagreb-based 
Jutarnji list, a media outlet of national importance, pays significantly more attention to Croatia’s regional profiling than 
the distinctly regional Slobodna Dalmacija or Glas Slavonije. The lower prevalence of Mediterranean emphasis in Slo-
bodna Dalmacija suggests that such an identity is taken for granted in Split, requiring less explicit discursive reinforce-
ment.  

Given its geographical location, the priority this daily gives to Central European narratives over Balkan ones indi-
cates a strategy of symbolic distancing. As Lalić (2003) notes regarding Split’s social fragmentations, the city’s urban 
identity is often constructed in opposition to its hinterland (Zagora), which is symbolically coded as Balkan. This label 
functions as a cultural signifier of a retrograde, non-urban mentality from which Split’s Mediterranean self-image main-
tains a boundary. Such spatial bordering reflects Matvejević’s (2007) interpretation of the Mediterranean coastal men-
tality viewing the hinterland as retrograde and culturally inferior—a dynamic that Todorova (2006) identifies as “internal 
Balkanism”, where regional actors use the Balkan label to stigmatise the “other” within their own borders. 

Croatia is not primarily recognised as a Central European country in any content category. Indicatively, in terms of 
economic dynamics, it is primarily characterised as a Mediterranean country, largely due to the importance of tourism 
on the Adriatic coast—the country’s Mediterranean façade. Beyond tourism, Croatia is economically Mediterranean 
from a geostrategic perspective, as the Adriatic coast serves as a fundamental alternative energy route for both Croatia 
and Central Europe. The economic weight is further reinforced by the media’s view of Croatia as Mediterranean in a 
climatological sense.  

Conversely, in a political and cultural sense, the media recognises Croatia much more as part of the Balkans. This 
reflects the persistent Cold War geopolitical lens identified by Cohen (2003), where media narratives—often driven by 
current events rather than historical nuances—revert to the Balkan label when discussing regional instability or political 
dynamics, regardless of official state efforts to shift the discourse towards Central Europe. 

4.5. Survey 

The results suggest that Croatian respondents position their country at the crossroads of multiple regional identi-
ties, with a moderate sense of affiliation with both Central Europe and the Balkans, and a somewhat stronger connection 
to the Mediterranean. This positioning confirms the interpretation of Glamuzina and Fuerst-Bjeliš (2015) interpretation 
of Croatia as a “border country” exposed to overlapping cultural spheres. While Dalmatian respondents unsurprisingly 
identify most strongly with the Mediterranean (109 out of 137), younger participants show a stronger inclination to-
wards the Balkans in perceived common history, travel frequency and cultural consumption. This generational shift can 
be explained through popular geopolitics (Dittmer, 2019). Specifically, this empirical finding anchors the study within 
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broader debates on identity construction, demonstrating how youth engage in a bottom-up re-regionalisation through 
cultural consumption.  

Younger respondents are more engaged with linguistically accessible digital content and media from the wider 
Balkan sphere. Conversely, older respondents more often associate Croatia with Central Europe—an orientation reflect-
ing educational, historical, and political narratives emphasising Central European heritage and EU integration. This gen-
eration’s stronger distance from a Balkan identity stems from the Yugoslav experience, where Balkan (especially Ser-
bian) culture was perceived as a threat to national distinctiveness rather than romantically. Thus, the older generation’s 
perspective corresponds more closely to official state acts and geography textbooks’ interpretations, notably Magaš’s 
(2013) textbook, who generationally aligns who maintain a distinct distance from the Balkans. This attitude confirms 
Todorova’s (2006) thesis that Croats emphasise Central European heritage as a barrier against the Balkans.  

Overall, the findings illustrate that cultural identification in Croatia is not uniform but generationally and regionally 
differentiated. However, the importance hierarchy of identity does not correspond to the image provided by official 
state acts. The Mediterranean dimension remains the most stable and prevailing reference point, especially in the 
coastal regions of Dalmatia, Istria and Primorje. The surprisingly high level of identification with the Mediterranean in 
Zagreb, which deviates from its geographical position, can be explained by migrations from coastal Croatia, driven no-
tably—though not exclusively—by employment opportunities in the state administration. This concentration of coastal 
population within the institutional centre directly influences identity perceptions and the city’s lifestyle. Here, Mediter-
ranean identity is not a top-down construct, but a reflection of the demographic reality.  

The regional distribution of Central European and Balkan identities aligns with historical impacts. The high commit-
ment to Balkan identity in Istria and Primorje is interpreted through the lens of migrations—specifically the influx of a 
workforce from other former Yugoslav republics during the industrial and urban growth of the second half of the 20th 
century. Over time, these demographic shifts shaped a social fabric where Balkan affiliation is less stigmatised and aligns 
with a specific left-leaning worldview. These differences correspond to Glamuzina and Fuerst-Bjeliš’s (2015) view of 
Croatia as a border country exposed to multiple influences. These findings reflect the complexity of regional and border 
identities (Paasi, 2019), where boundaries are lived experiences rather than mere lines on a map. In this context, Croa-
tian identity is a layered construct where Mediterranean, Central European, and Balkan influences coexist with varying 
intensities, forming a multidimensional sense of place (Scott & Sohn, 2018). 

Regarding age differences, younger generations appear more open to Balkan cultural influences, suggesting that 
media consumption patterns continue to reshape perceptions of regional belonging. Such forms of “everyday regional-
ism” can foster a sense of shared identity that transcends political borders, particularly in the post-Yugoslav context. 
However, this cultural diffusion can also be interpreted as a form of cultural colonisation or as a strategy of popular 
geopolitics. Within this framework, the dominance of regional cultural products functions as a “soft power”, redefining 
geopolitical influence through everyday consumption (Dittmer, 2019). Consequently, Balkan culture—most notably Ser-
bian, with its distinct regional characteristics—imposes itself as a barrier against globalisation while simultaneously ex-
tending Serbia’s influence over neighbouring countries through popular culture, particularly music.  

As Baker (2006) argues, this transnational flow of pop-folk narratives often bypasses state-controlled cultural 
boundaries, allowing Serbian popular music to colonise the regional market by positioning itself as a more authentic 
and resilient alternative to global trends. Since Croatia, and specifically Dalmatia (Ćaleta, 1999), already possessed rec-
ognisable music as a core identity pillar, the more pronounced consumption of Balkan cultural content among the youth 
suggests that globalisation has exerted a deeper influence on Croatian music than on its Serbian counterpart, which is 
emerging as a preferred alternative. Nevertheless, the slight majority preference for a Mediterranean identity supports 
Matvejević’s (2007) claim regarding the climate impact on identity formation.  

6. Conclusions 

This research demonstrates the existence of multiple, competing identity perceptions regarding Croatia’s regional 
affiliation. The originality of this study lies in its triangulation of diverse discursive sources—education, state policy, 
media, tourism promotion, and public surveys—within the same timeframe. The multi-layered analysis reveals a meas-
urable gap between official positioning and public perceptions: while state policy prioritises a Central Europe – Medi-
terranean – Balkans hierarchy, citizens exhibit a preference for a Mediterranean – Balkans – Central Europe sequence. 
This approach corroborates that the discrepancy between official and public narratives remains a persistent feature, 
providing contemporary insight into how these perceptions continue to manifest despite recent political and social 
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transformations that might otherwise have altered them. This gap confirms that regional belonging in transition zones 
cannot be viewed through rigid geopolitical divisions, but rather as a dynamic process of constant negotiation between 
institutional frameworks and the lived reality of individuals. 

The primary contribution of this paper is the empirical mapping of this identity gap and the confirmation of Croatia 
as a layered construct of identity located within the “in-between Europe” – a space of transition and overlap. By sys-
tematising these diverse discursive layers, the research provides a clear framework for understanding how transition 
zones navigate competing regional affiliations. The findings demonstrate that contemporary Croatia lacks a singular 
self-perception, functioning instead as a space where various regional frameworks interweave into a multidimensional 
sense of place, characterised by varying intensities across regional and generational lines. Beyond the national context, 
this study enhances the broader geographical understanding of European transition zones and borderland identities, 
where boundaries are lived experiences rather than mere lines on a map. Croatia serves as a pertinent example of how 
nations situated between major regions navigate multiple spatial identities. This research offers insights into the fluid 
nature of regional boundaries, illustrating the dynamic interaction between official institutional narratives and broader 
social identifications.  

Specifically, the data highlights that while the Balkan label is often avoided in official discourse as a form of stra-
tegic distancing from a perceived “Otherness”, it remains a recognised historical and cultural reality for the public. 
Among younger generations, this identity is increasingly redefined through everyday regionalism and pop-cultural ex-
change. Amidst these shifting loyalties, the Mediterranean emerges as the most consistent and culturally stable point 
of reference for Croatia’s contemporary self-perception. 

The practical implications of these results point towards the potential for a strategic Mediterranean rebranding. 
Since Mediterranean identity is the dominant sense of belonging among the general public and is already present in 
state narratives, its promotion offers a coherent path for the country’s international image. Such rebranding is not 
merely a marketing choice but is deeply rooted in the established identity hierarchy of Croatian society. For future 
research in human geography, these findings provide a foundation for exploring the spatial manifestations of this re-
gional hybridity. Future studies could focus on how these invisible regional borders are reflected in mental maps or 
investigate the impact of cross-border cultural consumption on regional identification. Longitudinal studies would be 
valuable to track how this borderland identity evolves as generational shifts further emphasise the inherent porosity of 
regional boundaries and the increasing complexity of multi-layered affiliations. 
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Appendix 

1. Official State Acts: 

Ministry of Culture and Media (2023). The National Plan for the Development of Culture and Media for the period from 2023 to 2027. 
Retrieved from: https://min-kulture.gov.hr/UserDocsImages/dokumenti/Nacionalni%20plan%20razvoja%20kul-
ture%20i%20medija/Nacionalni%20plan_objava.pdf 

The Constitution of the Republic of Croatia (1990). Official Gazette, 85/10 (Consolidated text, with amendments up to 2010). Re-
trieved from https://www.zakon.hr/z/94/ustav-republike-hrvatske 

The National Development Strategy of the Republic of Croatia until 2030 (2021). Official Gazette, 13/21. Retrieved from: 
https://narodne-novine.nn.hr/clanci/sluzbeni/2021_02_13_230.html 

The National Security Strategy of the Republic of Croatia (2017). Official Gazette, 73/17. Retrieved from: https://narodne-
novine.nn.hr/clanci/sluzbeni/2017_07_73_1772.html 
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The Sustainable Tourism Development Strategy until 2030 (2023). Official Gazette, 2/23. Retrieved from: https://narodne-
novine.nn.hr/clanci/sluzbeni/full/2023_01_2_18.html 

2. Tourism promotion videos: 

Hrvatska turistička zajednica. (2011, March 27). Croatia [Video]. YouTube. https://www.youtube.com/watch?v=e32FguNX6IE 
Hrvatska turistička zajednica. (2011, March 27). Croatia – Croatian National Tourist Board [Video]. YouTube. 

https://www.youtube.com/watch?v=1T06qMl6sbQ 
Hrvatska turistička zajednica. (2016, March 6). Croatia – Full of Life [Video]. YouTube. https://www.youtube.com/watch?v=Ma-

KLTn4mDc 
Hrvatska turistička zajednica. (2017, November 7). Croatia Full of Life – Ambassadors of Croatian tourism [Video]. YouTube. 

https://www.youtube.com/watch?v=0XbIR7e9PYM 
Hrvatska turistička zajednica. (2011, March 27). Croatia – Hrvatska turistička zajednica [Video]. YouTube. 

https://www.youtube.com/watch?v=lXxV2omnlY4 
Hrvatska turistička zajednica. (2013, April 24). Croatia – the New Tourism Star of the European Union [Video]. YouTube. 

https://www.youtube.com/watch?v=nFGdO5NtF2M 
Hrvatska turistička zajednica. (2012, May 19). Croatia – Your life, Your time, Your experience [Video]. YouTube. 

https://www.youtube.com/watch?v=moGek55wn1U 
Hrvatska turistička zajednica. (2011, March 27). Hrvatska – Hrvatska turistička zajednica [Video]. YouTube. 

https://www.youtube.com/watch?v=EyBn9iuFy5I 
Hrvatska turistička zajednica. (2012, November 30). Hrvatska Turistička Zajednica – Fairytale Croatia [Video]. YouTube. 

https://www.youtube.com/watch?v=DVaPfTSoGbU 
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